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Special Events Grant Score Sheet

Event/Project:

2018 TaxSlayer Gator Bowl| — Signature Event

Event Datef(s):

December 26, 2018 — January 1, 2019

Event Location:

TIAA Bank Field

Tourist Attendance: 30,000 (60,000-65,000 overall)
Room Nights: 25,000+ area room nights
TDC Funding Request: $480,000.00 (year 5 of 6-year agreement)
Criteria Qualifiers Considerations/Factors M::::t:m : ;Lﬁ_g

Total Tourism
fmpact

Does the event or project
drive tourism development,
benefit economic prosperity
and opportunity for the City?

Overall projected direct
economic impact, room
nights generated, hotel /
motel tax collections,
calendar maximization, and
potential for attendees
outside of 150 mile radius.

25

/
%

Brand
Opportunity

Will the special event project
successfully articulate,
competitively position, and
positively promote
Jacksonville’s brand?

Leadership position for
Jacksonville brand.
National television
broadcast. International
exposure. Visibility of
destination marketing
logos, imagery and media
coverage,

15

Marketing Plan
(After review
from
Marketing
Services
Contractor)

Does the special event
project meet and
demonstrate the necessary
marketing plan
requirements?

Traditional advertising,
electrenic and social media.
PR and earned media,
collaborative, partnership
and influence marketing.
After review by Marketing
Services Contractor, were
there findings of
innovation, uniqueness?

10

Stewardship

Does the special event
project have leverage
opportunities for the City?

Use of City-owned public
venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

. . Maximum Points

Criteria Qualifiers Considerations/Factors Points Awarded
Quality of Life | Does the event enhance the | Community engagement, !
Impact quality of life for the civic, social and legacy 5

community? impact.

Multiple Years | Did the special event project | 5 points will be deducted
Funding receive consecutive TDC from the special event N / A N / A
Note: This funding last year and in prior | project’s overall score for
criterion is a years? each consecutive year after

minus factor
and shall serve
to reduce the
maximum
number of
points.

{Not applicable
to TDC

the first year that the entity
requests funding from the
TDC {i.e., 1 yr—minus 0
pts, 2™ yr — minus 5 pts, 3"
yr —minus 10 pts, 4™ yr -
minus 15 pts, and 5" yr -
minus 20 pts).

Signature
Events)
Total Points Achieved:
a2
TDC Member Signature: /

LRI




193YS 2403S

i sjueln) syuaAl |enads Hal

Buipinoad 1) Juaaa ayy Joj buisn ag jm Aoy
sanuaa pue sjybiu wools Auew moy Jo/pue pusie [jim

[ sisunoy Auew moy ajewise juediidde ay) saop moy |

¢5U01303]|02 Xe} [210W/|310Y parediue
aUy S| JIRYM JO/PUE JUBAS DY) pushe 0O} snipel
3w ST JO 2pISINO saapuale ioy [enusiod ay) st 1BYM -

(syutod ¢ ‘ou 1)

AN ayy s0p Arunpoddo

| pue Ajuadsosd snuouoda

Mpouaq wawdoanap

wistino} aaup pafoid 1OVdINI

S¢c | ;pedun diwoucds alp paralosd ||e1sA0 Y)Y S| IBUM | AUBAS feiaads aYy) se0d ISIHNOL IVLOL

SINIOd SENIOd ‘NOLLVOIddV 3HL
. TvioL XV 3LVNTYAT OL ¥3AISNOD OL SHOLOV4 aRINDIY SHIHMVYNO VI¥3LRD |




€
M3IATY NOILVYOIIlddV

+«NOLLVOIddV SIHL DNLLYNTVYA3I
NI 43HLYNd d3300dd LON OQ F19IDITINI
SI NOLLYOINddY JHL ‘ON SI YIMSNV JHL dl+«

OoN

S9A >

J18W 3q ||IM pue uaaq sey :owk_b ay
jeyy adueinsse Iqeyss Ajqeuoseal pue ayenbape
5al ay: anib ‘papiaocid 3q 0} palayo DUSPIAS

BYjo 10 ‘uopejuswndop paysabbns sy saog (g

199yS 2100§

sjueln sjuaAl |eads Hal



+»xNOILYOINddV SIHL 9NILVATVAI NI 43H1dNnd
d330204d 10N Od J19ION3INI SI NOLLYOINddV
JHL ‘VIHILRD ¥ 103735 OL d3MVd LNVII[1ddY dl««

w0

¢¥03)9s juedjjdde pip eua1d Yuym (T

»NOLLVIINddV SIHL ONLLYNTVAI
NI ¥3HL¥Nd4 d33004d 1ON 04 "JT18I911INI
SI NOLLYDITddY IHL ‘ON SI 43IMSNV JHL dl««

ON

SOA| -

199yS 31015
syuels) sjuanj |enads DAL

(210w 10 s3suN0} 0QQS 10

plepuels Xujew uoneuiquod Jow 10 spybiu wooy
000°0T ‘210w 10 SISUINO} 000'SZ "@°1) BLIAILID Jey)

}9W Sey JUIA3 JnoA Jey) Judawindop noA |Im moy pue
193w 0} uejd noA op elsa3Ld Juesb pioysalyl Yo
ANIWIIINOTY 400¥d ANV IDNVANILLY LSHNOL

iBuisiianpe |e>0] snsiaa uoibau

ay} oapisino o3 pajedipap s| 19bpng bupaiep



1934S 21005

T sjuels) syuaaj |enads Hql

£SISKNO) JO uondeINEe St JUSAS ay3 jo abejuadiad jeym pue ssuepunoq Ajunod)

ay1 jo asodund uiew sy3 1eYy3 saosd sarrepunoqg 9y} JO snipes QST © 3pisino saapuapne |enusjod
A&unod ay) jo snipes 3jiw QST Y1 SPISINO SISLNOY 0} juane 3y3 aowoud o) ueld noA op moH (7

0} JUaA3 sIy} jo uopowoud Joy ueld ayy saoq (7

uonduwnsse jey) ayew o3 uc buiApa

»*NOLLYIIddV SIHL DNLLVNIVAL noA aie jeym pue sauepunoq Auno) ay)
NI 43HL1dNd d33008d LON OQ "J19I9ITINI JO shiped ajlw QST € 9pISIN0 Loy 3Wod |Im
SI NOLLVOINddY 3HL 'ON ST YIMSNV JHL dl«x saspuane/asualpne unok jo juadiad jeym e

SWOU) 2Wod

ON Aayl jm aseym pue saapuajpe/aduaipne Jnok

jo soiydesbowap pojradxa sy ale jeypp e

SAA|
\ Aym
iSnipes ajiw OST 34} SpISINO WOy SISLN0) pue juaaa nok puape jim ajyedpnue nok op oym (T
jo uondeine 3y} JuaA3 ay) jo asodand ulew ayy sy (T LNIWIYINOIY INIAT 40 3S0d¥Nd NIVIN
NOILVNTVAI DAl 1NVOIlddV OL NOLLSINO

MIIATY SINIWIHINOIY QTOHSTUHL

ah@ J3FHS FHO0IS LINVHED SLNIAT TVIOIdS

o



Special Events Grant Score Sheet

Event/Project:

2018 TaxSlayer Gator Bowl — Signature Event

Event Date(s):

December 26, 2018 — January 1, 2019

Event Location:

TIAA Bank Field

Tourist Attendance:

30,000 (60,000-65,000 overall)

Room Nights:

25,000+ area room nights

TDC Funding Request: $480,000.00 (year 5 of 6-year agreement)
o . . . . Maximum TOTAL
Criteria Qualifiers Considerations/Factors Points POINTS
Total Tourism Does the event or project Overall projected direct
Impact drive tourism development, economic impact, room 2 5
benefit economic prosperity | nights generated, hotel/ " L b 0L
and opportunity for the City? | motel tax collections, [ ;
calendar maximization, and ' V. %
7

potential for attendees
outside of 150 mile radius.

b 4 '-
©

Brand
Opportunity

Will the special event project

successfully articulate,
competitively position, and
positively promote
lacksonville’s brand?

Leadership position for
Jacksonville brand.
National television
broadcast. International
exposure. Visibility of
destination marketing
logos, imagery and media
coverage.

15

Marketing Plan
(After review
from
Marketing
Services
Contractor)

Does the special event
project meet and
demonstrate the necessary
marketing plan
requirements?

Traditional advertising,

electronic and social media.

PR and earned media,
collaborative, partnership

10

and influence marketing. ) {
After review by Marketing M
Serﬁfééfontrigwere v ? GX
there findings of

innovation, uniqueness?

Stewardship

Does the special event
project have leverage
opportunities for the City?

Use of City-owned public
venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

Criteria

Qualifiers

Considerations/Factors

Maximum
Points

Points
Awarded

Quality of Life
Impact

Does the event enhance the
quality of life for the
community?

Community engagement,
civic, social and legacy
impact.

5

5

Multiple Years
Funding

Note: This
criterion is a
minus factor
and shall serve
to reduce the
maximum
number of
points.

{Not applicable
to TDC

Did the special event project
recelve consecutive TDC
funding last year and in prior
years?

5 points will be deducted
from the special event
project’s overall score for
each consecutive year after
the first year that the entity
requests funding from the
TDC {i.e., 1* yr —minus 0
pts, 2™ yr - minus 5 pts, 3"
yr —minus 10 pts, 4" yr -
minus 15 pts, and 5" yr -
minus 20 pts).

N/A

N/A

Signature
Events)
Total Points Achieved: 4 g
TDC Member Signature: VBr )56“4/4—&_/

J
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Special Events Grant Score Sheet

Event/Project: 2018 TaxSlayer Gator Bowl — Signature Event
Event Date(s): December 26, 2018 — January 1, 2019
Event Location: TIAA Bank Field
Tourist Attendance: 30,000 {60,000-65,000 overall)
Room Nights: 25,000+ area room nights
TDC Funding Request: $480,000.00 (year 5 of 6-year agreement)
Criteria Qualifiers Considerations/Factors M::ii:tl;m : ;LAT;

Total Tourism
Impact

Does the event or project
drive tourism development,
benefit economic prosperity
and opportunity for the City?

Overall projected direct
economic impact, room
nights generated, hotel /
motel tax collections,
calendar maximization, and
potential for attendees
outside of 150 mile radius.

25

e

B0

Brand
Opportunity

Will the special event project
successfully articulate,
competitively position, and
positively promote

Jacksonville’s brand?

Leadership position for
Jacksonville brand.
National television
broadcast. International
exposure. Visibility of
destination marketing
logos, imagery and media
coverage.

15

&0

Marketing Plan
(After review
from
Marketing
Services
Contractor)

Does the special event
project meet and
demonstrate the necessary
marketing plan
requirements?

Traditional advertising,

electronic and social media.
- PR and earned media,

collaborative, partnership
and influence marketing.
After review by Marketing
Services Contractor, were
there findings of
innovation, uniqueness?

10

Stewardship

Does the special event
project have leverage
opportunities for the City?

Use of City-owned public
venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

Criteria

Qualifiers

Considerations/Factors

Maximum
Points

Points
Awarded

Quality of Life
Impact

Does the event enhance the
quality of life for the
community?

Community engagement,
civic, social and legacy
impact.

5

4

Multiple Years
Funding

Note: This
criterionis a
minus factor
and shall serve
to reduce the
maximum
number of
paints.

{Not applicable
to TDC
Signature
Events)

Did the special event project
receive consecutive TDC
funding last year and in prior
years?

5 points will be deducted
from the special event
project’s overall score for
each consecutive year after
the first year that the entity
requests funding from the
TDC (i.e., 1* yr —=minus 0
pts, 2" yr — minus 5 pts, 3"
yr — minus 10 pts, 4" yr -
minus 15 pts, and 5" yr -
minus 20 pts).

N/A

N/A

Total Points Achieved:

TDC Member Signature:

g@v W \\5\:\
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Special Events Grant Score Sheet

Event/Project:

2018 TaxSlayer Gator Bowl — Signature Event

Event Date(s):

December 26, 2018 - January 1, 2019

Event Location:

TIAA Bank Field

Tourist Attendance:

30,000 (60,000-65,000 overall)

Room Nights:

25,000+ area room nights

TDC Funding Request: $480,000.00 (year 5 of 6-year agreement)
Criteria Qualifiers Considerations/Factors M::ii:‘;m : g:;?rl's

Total Tourism
Impact

Does the event or project
drive tourism development,
benefit economic prosperity
and opportunity for the City?

Overall projected direct
economic impact, room
nights generated, hote! /
motel tax collections,
calendar maximization, and
potential for attendees
outside of 150 mile radius.

25

A

Brand
Opportunity

Will the special event project
successfully articulate,
competitively position, and
positively promote
Jacksonville’s brand?

Leadership position for
Jacksonville brand.
National television
broadcast. International
exposure. Visibility of
destination marketing
logos, imagery and media
coverage.

15

Marketing Plan
{After review
from
Marketing
Services
Contractor)

Does the special event
project meet and
demonstrate the necessary
marketing plan
requirements?

Traditional advertising,

electronic and social media.

PR and earned media,
collaborative, partnership
and influence marketing.
After review by Marketing
Services Contractor, were
there findings of
innovation, uniqueness?

10

Stewardship

Does the special event
project have leverage
opportunities for the City?

Use of City-owned public
venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

Criteria

Qualifiers

Considerations/Factors

Maximum
Points

Points
Awarded

Quality of Life
Impact

Does the event enhance the
quality of life for the
community?

Community engagement,
civic, social and legacy
impact.

5

Muitiple Years
Funding

Note: This
criterion is a
minus factor
and shall serve
to reduce the
maximum
number of
points.

(Not applicable
to TDC
Signature
Events)

Did the special event project
receive consecutive TDC
funding last year and in prior
years?

5 points will be deducted
from the special event
project’s overall score for
each consecutive year after
the first year that the entity
requests funding from the
TDC (i.e., 1* yr —minus 0
pts, 2" yr — minus 5 pts, 3"
yr —minus 10 pts, 4" yr—
minus 15 pts, and 5" yr -
minus 20 pts).

N/A

N/A

Total Points Achieved:

W ’Z;
TDC Member Signature; -
/
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region versus local advertising? Yes

No

**IF NO, THE APPLICATION IS INELIGIBLE. DO NOT
PROCEED FURTHER IN EVALUATING THIS
APPLICATION**

TOURIST ATTENDANCE AND PROOF REQUIREMENT 1) Which criteria did applicant select?
Which threshold grant criteria do you plan to meet

and how will you document that your event has met

that criteria (i.e. 25,000 tourists or more; 10,000

Room nights or more; combination matrix standard;

or 500 tourists or more)?

**IF APPLICANT FAILED TO SELECT A CRITERIA, THE
APPLICATION IS INELIGIBLE. DO NOT PROCEED
FURTHER IN EVALUATING THIS APPLICATION**
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Special Events Grant Score Sheet

Event/Project:

2018 TaxSlayer Gator Bowl| — Signature Event

Event Date(s):

December 26, 2018 - January 1, 2019

Event Location:

TIAA Bank Field

Tourist Attendance:

30,000 (60,000-65,000 overall)

Room Nights:

25,000+ area room nights

TDC Funding Request:

$480,000.00 {year 5 of 6-year agreement)

Criteria

Qualifiers

Considerations/Factors

Maximum
Points

TOTAL
POINTS

Total Tourism
Impact

Does the event or project
drive tourism development,
benefit economic prosperity

and opportunity for the City?

Overall projected direct
economic impact, room
nights generated, hotel /
motel tax collections,
calendar maximization, and
potential for attendees
outside of 150 mile radius.

25

o

Brand
Opportunity

Will the special event project
succassfully articulate,
competitively position, and
positively promote
Jacksonville’s brand?

Leadership position for
Jacksonville brand.
National television
broadcast. International
exposure, Visibility of
destination marketing
logos, imagery and media
coverage.

15

]0

Marketing Plan
(After review
from

Does the special event
project meet and
demonstrate the necessary

Traditional advertising,

electronic and social media.

PR and earned media,

10

Marketing marketing plan collaborative, partnership

Services requirements? and influence marketing.

Contractor) After review by Marketing
Services Contractor, were i
there findings of
innovation, unigueness?

Stewardship Does the special event Use of City-owned public

project have leverage
opportunities for the City?

venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

Criteria

Qualifiers

Considerations/Factors

Maximum
Paints

Points
Awarded

Quality of Life
Impact

Does the event enhance the
quality of life for the
community?

Community engagement,
civic, social and legacy
impact.

5

S

Multiple Years
Funding

Note: This
criterionis a
minus factor
and shall serve
to reduce the
maximum
number of
points.

{Not applicable
to TDC
Signature
Events)

Did the special event project
receive consecutive TDC
funding last year and in prior
years?

5 points will be deducted
from the special event
project’s overall score for
each consecutive year after
the first year that the entity
requests funding from the
TDC (i.e., 1* yr— minus 0
pts, 2" yr —minus 5 pts, 3™
yr — minus 10 pts, 4™ yr —
minus 15 pts, and 5" yr -
minus 20 pts).

N/A

N/A

Total Points Achieved:

TDC Member Signature:
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region versus local advertising?

TOURIST ATTENDANCE AND PROOF REQUIREMENT
Which threshold grant criteria do you plan to meet
and how will you document that your event has met
that criteria (i.e. 25,000 tourists or more; 10,000
Room nights or more; combination matrix standard;

or 500 tourists or more)?

Yes

No

**IF NO, THE APPLICATION IS INELIGIBLE. DO NOT
PROCEED FURTHER IN EVALUATING THIS
APPLICATION™**

1) Which criteria did applicant select?

**IF APPLICANT FAILED TO SELECT A CRITERIA, THE

APPLICATION IS INELIGIBLE. DO NOT PROCEED
FURTHER IN EVALUATING THIS APPLICATION**
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Special Events Grant Score Sheet

Event/Project: 2018 TaxSlayer Gator Bowl — Signature Event

Event Date(s): December 26, 2018 - January 1, 2019

Event Location: TIAA Bank Field

Tourist Attendance: 30,000 {60,000-65,000 overall)

Room Nights: 25,000+ area room nights

TDC Funding Request: $480,000.00 (year 5 of 6-year agreement)

Criteria Qualifiers Considerations/Factors M::ii:'tl;m : C?II?I‘LS

Total Tourism Does the event or project Overall projected direct

Impact

drive tourism development,
henefit economic prosperity
and opportunity for the City?

economic impact, room
nights generated, hotel /
motel tax collections,
calendar maximization, and
potential for attendees
outside of 150 mile radius.

25

Tl

Brand Will the special event project | Leadership position for
Opportunity successfully articulate, Jacksonville brand. 1 5
competitively position, and National television
positively promote broadcast. International } (
Jacksonville’s brand? exposure. Visibility of
destination marketing
logos, imagery and media
coverage.
Marketing Plan | Does the special event Traditional advertising,
(After review project meet and electronic and social media. 10
from demonstrate the necessary PR and earned media,
Marketing marketing plan collaborative, partnership
Services requirements? and influence marketing. fD
Contractor) After review by Marketing I

Services Contractor, were
there findings of
innovation, uniqueness?

Stewardship

Does the special event
project have leverage
opportunities for the City?

Use of City-owned public
venues, parks, attractions,
museums, area assets and
potential business
opportunities. Use of local
talent. Use of local
suppliers. Economic
Development
opportunities. Event
innovation.




Special Events Grant Score Sheet

Criteria

Qualifiers

Considerations/Factors

Maximum
Points

Points
Awarded

Quality of Life
Impact

Does the event enhance the
quality of life for the
community?

Community engagement,
civic, social and legacy
impact.

5

5~

Multiple Years
Funding

Note: This
criterionis a
minus factor
and shall serve
to reduce the
maximum
number of
points,

{Not applicable
to TDC

Did the special event project
receive consecutive TDC
funding last year and in prior
years?

5 points will be deducted
from the special event
project’s overall score for
each consecutive year after
the first year that the entity
requests funding from the
TDC {i.e., 1* yr — minus 0
pts, 2" yr — minus 5 pts, 3"
yr — minus 10 pts, 4" yr —
minus 15 pts, and 5" yr —
minus 20 pts).

N/A

N/A

Signature
Events)
Total Points Achieved: 43
{
TDC Member Signature: /

& Tt
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